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Summary of reciprocal tariffs by US

• Baseline Tariff: A 10% tariff will be

imposed on all imports into the U.S.

starting April 5, 2025, aiming to boost

domestic manufacturing.

• Automobile Tariffs: A 25% tariff will be

applied to all imported cars to protect U.S.

auto manufacturers.

• Exemptions: Canada and Mexico are

currently exempt due to trade agreements.

• Reciprocal Tariffs: These will go into

effect on April 9, 2025.

Country
Tariffs Charged to the 

U.S.A.

U.S.A. Discounted 

Reciprocal Tariffs

Trade Deficit / U.S. Imports 

(Min 10%)

China 67% 34% 67%

European Union 39% 20% 38%

Vietnam 90% 46% 91%

Taiwan 64% 32% 64%

Japan 46% 24% 46%

India 52% 26% 52%

South Korea 50% 25% 50%

Thailand 72% 36% 72%

Switzerland 61% 31% 52%

Indonesia 64% 32% 64%

Malaysia 47% 24% 46%

Cambodia 97% 49% 97%

United Kingdom 10% 10% 10%

South Africa 60% 30% 59%

Brazil 10% 10% 10%

Bangladesh 74% 37% 73%

Singapore 10% 10% 10%

Israel 33% 17% 33%

Philippines 34% 17% 34%

Chile 10% 10% 10%

Australia 10% 10% 10%

Pakistan 58% 29% 59%

Turkey 10% 12% 10%

Sri Lanka 88% 44% 88%

Colombia 10% 10% 10%
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Exposure to us market
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Source: WTO Moneycontrol

Higher tariffs for Vietnam, Bangladesh and some of the ASEAN nations can benefit Indian exporters in sectors such as textiles, footwear and

electrical machinery

Source: WTO Moneycontrol

4



5

Implications of us tariff on india

• The hardest-hit sector in agriculture would be fish, meat, and processed seafood, with $2.58 billion in exports in 2024, facing a 27.83% tariff

differential

• Tariffs could increase prices, making Indian seafood less competitive compared to products from other exporting nations.

• Avanti feeds

Impact on key sectors

Agriculture & Sea Food

• The highest tariff hike at 122.10% on alcohol, wines and spirits will come into effect, although exports are only USD 19.20 million.

• Similarly, for dairy products (trade worth USD 181.49 million), the tariff hike of 38.23 per cent will lead to higher prices in the US market,

reducing competitiveness and affecting export volumes in these sectors.

• United Sprits, Shree Renuka Sugars Ltd.

Liquor, Meat and Sugar

• The U.S. is a key buyer of Indian diamonds and jewellery, and tariffs could lower demand.

• Cut and polished diamonds accounted for 57% of India’s total gems and jewellery exports to the US in FY24

• Goldiam International, Titan, Rajesh Exports, Vaibhav Global

Gems & Jewellery

• Increased costs for machinery and components exported to the U.S., impacting margins.

• Bharat Forge, Larsen & Toubro (L&T), ABB India

Engineering Goods
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Implications of us tariff on india

Impact on key sectors

• The US accounts for approximately 28% of India’s textile exports

• The proposed tariffs could make Indian apparel less competitive, potentially leading to a decline in export volumes

• Given that textiles contribute only 2% to India's gross domestic product (GDP), compared to 11% for Bangladesh and 15% for Vietnam, the

impact on India's overall economy may be milder.

• Raymond, Arvind Fashion, Welspun Living etc.

Textiles and Apparels

• The chemicals sector is expected to face a negative impact, with Navin Fluorine (25% revenue exposure), PI Industries (20%), and SRF (7%)

directly affected by the higher tariffs.

Chemicals

• Footwear exports worth $457.66 million face a 15.56% tariff gap, further straining India’s competitiveness in the global market.

• This substantial tariff could make Indian footwear significantly more expensive in the U.S. market, leading consumers to opt for alternatives from

other countries, thereby impacting Indian manufacturers and exporters

• Mirza international, Bata India, Relaxo Footwear etc.

Footwear

• The automobile sector, which contributes around 3% of India's total exports to the U.S., is expected to face demand pressures

• The new tariff could impact companies like Sona BLW Precision Forgings, which derives 40% of its revenue from the U.S. market, while Bharat

Forge gets around 30%, and Motherson Group around 18%.

Automobiles
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• Indian pharmaceutical products have been spared from the new tariffs, recognizing their critical role in providing affordable medicines.

• Sun Pharmaceutical, Dr. Reddy's Laboratories, Cipla, Biocon, Lupin, Glenmark Pharma, Zydus Lifesciences

Pharmaceuticals

• This exemption aims to support the technology sector and maintain the supply chain of essential electronic components.

Semiconductors

• Copper imports from India are not subject to the new tariffs, facilitating continued trade in this essential industrial metal.

Copper

• Specific energy commodities and minerals, particularly those not readily available in the U.S., have been excluded from the tariffs to ensure

energy security and resource availability.

Energy Products & Certain Minerals

Exempted Sectors but having significant exposure to US market
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• India’s import of ~3% is minimal compared to others for US

• More retaliation on tariff may come from other countries

• Discounted reciprocal tariff to benefit India

• Any alteration in policy to impact adversely to exempted sectors

• Moderation in policy can be expected in the coming months

conclusion
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Disclaimer
Shriram Wealth Ltd. (“SWL”) is a Distributor / Referrer of third-party investment / insurance / other products; all Distribution / Referral is done on a non-discretionary basis. SWL is registered as a Mutual Fund
Distributor with AMFI (ARN code: 69250) and for PMS products with APMI (APRN code: APRN03929). SWL does not provide Investment Advisory services. All investments are subject to market and other risks,
they are not obligations guaranteed by SWL or any of its affiliates or subsidiaries or by any government agency.
This document has been prepared solely for information purposes and does not constitute any offer, solicitation, recommendation or invitation to/for purchase or sale of any deposit, fund, security or any
other financial or non-financial product, and shall not form the basis or be relied on in connection with any contract or binding commitment whatsoever. This document has been prepared based on
information and data which SWL considers reliable, but makes no representation or warranty, express or implied, whatsoever, and no reliance shall be placed on, the truth, accuracy, completeness, fairness
and reasonableness of the contents of this document. This document may not be all inclusive and may not contain all the information that you consider material. Any liability in respect of the contents of, or
any omission from, this document is expressly excluded. Certain information / data / matters discussed in this document may contain historical information & returns, statements regarding market
opportunities and business prospects that are individually and collectively forward-looking statements. Forward-looking statements are not guarantees of future performance and are subject to assumptions,
known and unknown risks and uncertainties that are difficult to predict. These risks and uncertainties include, but are not limited to, the performance of the economies of India and of various international
markets, the performance of the industry in India and world-wide, competition, the company’s ability to successfully implement its strategy, the company’s future levels of growth and expansion,
technological implementation, changes and advancements, changes in revenue, income or cash flows, the company’smarket preferences and its exposure to market risks, as well as other risks. The company’s
actual results, levels of activity, performance or achievements could differ materially and adversely from results expressed in or implied by this document. SWL assumes no obligation to update any forward-
looking information contained in this document. Any forward-looking statements and projections made by third parties included in this document are not adopted by SWL and SWL is not responsible for such
third-party statements and projections. Investment products are subject to market and other risks, resulting in the appreciation or depreciation of the amount invested, including the possible loss of the
principal amount. Returns are not guaranteed. Past performance is not indicative of future results. Returns from investment in products directly or indirectly denominated in foreign currency will also be
dependent on the exchange rate fluctuations.
All investors are requested to read the Key Information Memorandum (KIM) / Scheme Investment Documents (SID) & Statement of Additional Information (SAI) / Term Sheet / Prospectus / all other product
information, terms and risks carefully before taking any investment (buy / sell) decision. The KIM / SID / SAI for various AMCs and mutual fund schemes is available at:
SID: https://www.sebi.gov.in/sebiweb/other/OtherAction.do?doMutualFund=yes&mftype=2; SAI: https://www.sebi.gov.in/sebiweb/other/OtherAction.do?doMutualFund=yes&mftype=1
KIM: https://www.sebi.gov.in/sebiweb/other/OtherAction.do?doMutualFund=yes&mftype=3

The investment decision shall at all times exclusively remain with the Customer. Decisions should be taken after analysing all possible risk factors and by exercise of independent discretion. SWL shall not be
liable or held liable for any consequences thereof. No claim whatsoever shall be made against SWL or any of its Affiliates or Subsidiaries and/or employees, claiming any
influence/recommendation/responsibility/liability for any Customer’s decision to/not to invest in any product. The information / details in this document do not take into account the specific investment
objectives, financial situation, or specific needs of any particular person. The securities / products listed herein may not be suitable for all Customers. Any discussion with customer on the investment portfolio
or any specific investment product is a service without any consideration by SWL to the Customer. Nothing in this document constitutes, or is meant to constitute, advice of any kind. If you require advice in
relation to any investments, legal, financial or any other matters, you should consult an appropriate professional. SWL recommends Customers to independently evaluate all products / strategies. Customers
may incrementally seek the services of any SEBI registered Investment Advisor for such evaluation and to determine suitability. SWL and its employees are not in the business of providing any tax or legal
advice. Customers are advised to approach a recognized and independent tax consultant or legal advisor for any clarifications required regarding their investment(s).SWL may earn
Distribution/Referral/Arranger fees/commission from the various product providers/issuers/ manufacturers. The fee varies across products and changes from time to time. Details can be made available on
request. Investment and/or other products may not be available to residents of certain countries or jurisdictions where the local regulations do not permit offering such products/services. This document does
not constitute the distribution of any information or the making of any offer or solicitation by anyone in any jurisdiction in which such distribution or offer is not authorized or to any person to whom it is
unlawful to distribute such a document or make such an offer. Any comparative indices that are made available in this document are mere indicators and are in no manner meant to reflect or influence the
buying/selling decision of Customers.

9


	Slide 1
	Slide 2
	Slide 3
	Slide 4
	Slide 5
	Slide 6
	Slide 7
	Slide 8
	Slide 9

